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* Only man’s imagination limits isotope utilization.
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* It has been generally recognized that the limiting factor
of significance in extending the scope of isotope utilization
is man’s imagination.
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5. The Employee hereby agrees that, from time to time upon the reasonable
request of the Company, the Employee shall assist the Company in connection
with any pending or future dispute, litigation, arbitration or similar proceeding or
investigation or any regulatory requests or filings involving the Company, any of
its employees or directors or the employees and directors of any subsidiary.
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Irresistible, Attractive, Effective, Practical, Selling,
Eye-opening, Powerful, Persuasive, Successful, Empowering,
High Quality, Awakening, Unique(HADfETld==—7 J Il i
FI0, N TIT2=—7 SFBEEINET, ), Dynamic, Productive,
Educational, Efficient, Magnetic, Leading, Unbeatable, Noble,
High Class, Rich, Best, Winning, Seductive, Superior,
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Wealth Building, Healthy Life, Losing Weight, Security, Fun,

Happiness, Increasing Income, Accomplishment, Superior



Education, Luxurious Life Style, Making Friends, Better Sex
Life, Preserving Wealth, Better Reputation, Independence,
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Strategy, Methods, Methodology, Principles, Basics, Theory,
Source, Answer, Solution, Treatment, Information, Technology,

Tips, Plan, Instruction, Manual, Advice, Suggestion, Report: * *
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fil. Do you suffer from intense toe pain due to bunions or

hammertoes?
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It is time to get EXCITED! You won’'t believe the benefits for
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AR R 2 BB 05 2 SR o0 Tl £ TRt 0 47,

LML Z 2T, —AEFEELRTNER W Endby £9, EEXHL
12 5 LTINS D 2 L ARETT, ThEv %L AT, FlkShs R

WTEBRDEFT L, HRIEDOAyE—VBRETRNE NS 2 LT,

3. WM EZES
XEIFIHR D TZTDRWEETH L OEIT XV PIZR 0 £, RO KO b

I LT HEEBELTHEL X D,

15



(1) SEZENLDOICEZIZ D

5l 21X Redundancy (FIUEMOSENEDIEIND) NOEELHIRT S Z

LROSELABEXMZ T INMCTH I L RES,

f5]. Redundancy:
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il

advance notice

close proximity

basic fundamentals

completely opposite

doctorate degree
none at all
honest truth

are in receipt of

— notice

— close, near
— fundamentals
— opposite

— doctorate

— none

— honest

— have

over and over — again
in the event that — if

with regard to — about
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. sy Wi
commence — start
terminate — end
expedite — speed up
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. AR Wi
dispatch — send
sufficient — enough
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XThere are three people standing on the corner of the street
participating in collection of fundraising.
O Three people standing on the corner of the street are

collecting donation.



4., AbB—UNDND 9T,
hiEZNTTC (Y Z7#@YIZ) BWIHZHWTHFIEZ LM A v E—

TEDLNPORTSHFIURZ D TENENTL X 5902

(1) BENHRICEHEMSTONLA =V —ICEEXHZ D

Bz X, SN EEOMEBL A Ff > TE 9 %412 credo(F5) # U HICB I LA
fLEICZE N E A — VO Y ClAR L7272 Tl /ERICERRRE LR
TLXI, MM bIE, BRIFMESIRNALRIATEINTVDE ZEND

N XK o TR 2 5005 TT,

ZOERLDE LEIIB I LEMICHE IZIEZA DI TOEFEORSEWE

Wah-o 925 Tl 9 2 L SR TY,

Bl ZIE, TBERCKEDNEZmITS) ZEMESTE-T2ELET, ZF0i
B, TOKOWEBNTA LV ORRBMMNBET HHEEZ 1 0 0 T{EON 3.
AELLTFIZT D812 8 o T IREORBRIR 255U IWCEBOBMNE E L TL

-

X Do

N, WENMEOESREEVRIT TE L7200 & B Z2m < HEFF T 5 2 & CTREE
LRI E S ADOEGEZTIE MEEBIIREGDOWELZRITHZEDORYE %

HIZLATE LTS NDZETLL I,



A 2tthA 7 +— A « Ichijo | 19
Methodology of Improving Your Commercial Messages

ECEESIT T2 ENHERDIA =V =2 NS & TAY =TT A

R0 LR ARSI D 9,

(2) aE—ICLEREREZIBINT S,

Our Manager will contact you soon. X Y|[¥, Mr. John Weaver, our
sales manager will contact you to discuss about the new product
A’'s sales expansion project by the end of this week. & ZE\W/-
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(3) —ADBELRNEELHIBRT D
HEJHE (D E/5C, The XXX achieves maximum torque of 200ft-1lbs as
early as 4,500 rpm, and produces 180hp at 7,000rpm. & EiT

Wiz LET,
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6. WEELRAISZHAE TR - TIAL
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+ Sincerity (LA ZTHHoTWNAHI &)
+ Honesty (FEEX)

- Integrity(IEHEX)
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ATRETT
Bl {EIERT] ZORRIEELTRFIW
1 I have pleasuring in I am pleased to tell you

informing you

2 I do not anticipate any I do not expect prices to rise

increase in prices

3 Please favor us with a prompt I hope to receive a prompt reply

reply
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Bl {EIERT] ZORRIZEEL T RFEW
4 I should be grateful if you be Please let me know
good enough to advise us

5 Please revert to us soonest I hope to hear from you soon
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